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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

Employees feel disengaged, stressed and undervalued
learn how to reconnect a company from Socrates, Aristotle and Nietzsche

More and more people feel alienated from the businesses they work for. 

Traditional management practices are rooted in economics and psychology. The 

business world has lost sight of the important lessons from moral philosophy 

and this has led to a focus on numbers and productivity rather than the people 

who make those numbers happen. As a result, trust in leaders and organizations 

is at an all-time low and many people feel unhappy and disillusioned at work. 

What Philosophy Can Teach You About Being a Better Leader argues that the 

leaders who will succeed in the uncertain and complex world of work, are the 

ones focusing on their workforce and valuing its members as people, rather than 

just cogs within the machine.

The four business experts and authors of this important new book argue that the 

rise of the ‘omnipotent leader’, who focuses on telling rather than leading, risks 

creating a generation of feudal CEOs and needs to be resisted. They show how 

leaders need to learn from philosophy about the importance of asking the right 

questions. They consider the main issues plaguing today’s leaders such as what 

a “good” leader really is, through the eyes of the greatest philosophers. 

With the help of Aristotle, Socrates, Kant and Nietzsche, as well as a whole host 

of other brilliant minds, they turn traditional management practices on their 

head, showing how traditional attempts to ‘engage’ employees such as the 

‘town hall’ and other top down communications efforts are doomed to fail. 

Instead they draw lessons from philosophy on what it means to be human, and 

about finding fulfilment and living a good life. Showing how moving away from 

traditional, hierarchical, risk focused control structures can lead to improved 

employee engagement, increased productivity and better outcomes for the 

entire business.
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For further information, an interview with the authors, a guest article or a review copy of 
What Philosophy Can Teach You About Being a Better Leader, please contact:

Teresa Richardson   	 	teresa.richardson@thebookpublicist.co.uk
		  01497 288 018
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Why this book matters

David Lewis is Programme 
Director for Executive Education 
at London Business School and a 
renowned strategy and leadership 
expert.

Jules Goddard is a Fellow of 
the Centre for Management 
Development at London 
Business School, where he has 
taught competitive strategy and 
creative marketing for 30 years.

Dominic Houlder is an Adjunct 
Professor in Strategic and 
Entrepreneurial Management 
at London Business School. He 
is internationally recognised as a 
leading business strategist.

Alison Reynolds Alison Reynolds 
is faculty at Hult Ashridge 
Business School.

Modern management practices aren’t working. 
Workers are disengaged, frustrated and feeling 
unvalued in traditional company structures

15.4 million working days are lost a year due 
to work-related stress, depression and anxiety 
according to the Health and Safety Executive

Workload pressures and a lack of managerial 
support were the main work factors cited as causing 
work related stress, depression or anxiety

For decades work has become dehumanised, with 
employees treated as tools or assets rather than 
people. A result of business leaders placing economics, 
management theory and organizational psychology 
centre stage 

In their new book What Philosophy can teach you about 
being a better leader - four thought leaders from the 
UK’s top Business schools examine what has gone 
wrong and show how thinking from Socrates, Aristotle, 
Kant and Nietzsche can restore humanity to the 
workplace and help leaders build thriving, profitable 
and successful businesses

Exclusive articles and interviews available

What philosophy can teach 
the modern leader

A workplace for slaves? 
Why modern management 
techniques need humanising

Are omnipotent leaders 
creating an engagement 
crisis?

Does your business operate 
like a feudal kingdom?

Do your employees feel like 
animals or slaves? How to 
humanise your company

The trouble with ‘buy-in’ - 
Why employee engagement 
is not the problem

Do corporate values lead to 
moral helplessness?

Why the best leaders avoid 
the ‘tell trap’

Get out of the way and get 
more from your employees

Why you should abandon 
the employee town hall 
meeting

Why you should eliminate 
regular meetings from your 
business

Why ditching the agenda will 
make your meetings more 
productive

Bottoms up to top down 
communication – how 
to genuinely involve 
employees

About the authors   

Alison Reynolds, Jules Goddard, Dominic Houlder 
and David Lewis are thought leaders and experts on 
business strategy and practice. They are available for 
expert comment, interview and to write by-lined articles 
on a range of topics, including:

Kogan Page 
is the leading 
independent 
global publisher 
of business 
books and 

content with over 1000 titles in print. 
Founded in 1967, its award-winning 
work offers books and digital 
solutions for professional practice 
and academic achievement. Its 
expert authors come from the most 
prestigious academic institutions, 
international commercial 
organizations and professional 
associations, delivering high-level, 
accessible and professional content 
in key subject areas relating to 
business and management. Kogan 
Page has offices in London, New 
York and New Delhi.

What Philosophy Can 
Teach You About Being 

a Better Leader, 
published by Kogan 
Page is out October 

3rd, priced £14.99


